April 27, 2020
    10:55 AM
    from Jen Martin to everyone:
I"m here but it seems you can't hear me


April 27, 2020
    10:57 AM
    from Tanya Wilkins to everyone:
I've got Joseph Campbell's book but haven't launched into it yet, your mention of it has reminded me to read it!


April 27, 2020
    10:57 AM
    from Jen Martin to everyone:
I put my video on and unuted - not sure why it's not working!


April 27, 2020
    10:57 AM
    from Jen Martin to everyone:
I'll disconnect and join again and see if that helps


April 27, 2020
    10:57 AM
    from Tanya Wilkins to everyone:
variants of the same hero, finding the similarities ... I like that, always look for the common ground with your audience


April 27, 2020
    10:58 AM
    from Julie Claussen to everyone:
AND (agreement) is toughest because it is the set-up = the specifics


April 27, 2020
    10:58 AM
    from Eric Haney to everyone:
Narrative is the series of events that occur in the search for the solution to a problem


April 27, 2020
    10:59 AM
    from Dean Pentcheff to everyone:
The sense that "therefore" creates a sense of forward motion. It's the point at which a narrative goes somewhere.


April 27, 2020
    10:59 AM
    from Liz Foote to everyone:
shoutout to Elizabeth McLean, Julie Claussen, & Albertha Joseph-Alexander on Twitter - thanks for tweeting to the #ABTCourse hashtag!


April 27, 2020
    10:59 AM
    from Elizabeth L Mclean to everyone:
Thanks!


April 27, 2020
    11:00 AM
    from Dave Cannon to everyone:
The hardest thing some of us have with the ABT is get the right amount of specifics without being too verbose...at least I do.


April 27, 2020
    11:00 AM
    from Dean Pentcheff to everyone:
Transitioning from the ordinary world to the "special world" of narrative, and back to the ordinary world.


April 27, 2020
    11:00 AM
    from Elizabeth L Mclean to everyone:
Learning from last week: [good] Narrative is Leadership!


April 27, 2020
    11:00 AM
    from tim to everyone:
Narrative is the sequence of events that occur in the special world -- which is entered through a problem and exited through a solution


April 27, 2020
    11:01 AM
    from euan belson to everyone:
set up the old world; soltion to a genuine problem - data etc: make it real


April 27, 2020
    11:01 AM
    from J Chris Pires to everyone:
I enjoyed watching the YouTube clip a few times on the Heroe's journey, particularly the personal challenge to the audience members to think about, "what are being called to do" ; I've been able to think about this a lot during the COVID crisis


April 27, 2020
    11:07 AM
    from Kyle Ferguson to everyone:
now


April 27, 2020
    11:07 AM
    from Marianne Gadeberg to everyone:
especially now


April 27, 2020
    11:07 AM
    from Cara Laasch to everyone:
now


April 27, 2020
    11:07 AM
    from Lianne Allen-Jacobson to everyone:
but now


April 27, 2020
    11:07 AM
    from mcollier to everyone:
more than ever


April 27, 2020
    11:07 AM
    from Julie Claussen to everyone:
IN time like this


April 27, 2020
    11:07 AM
    from tim to everyone:
at times like these


April 27, 2020
    11:07 AM
    from Elizabeth Stulberg to everyone:
Contradiction: But now


April 27, 2020
    11:07 AM
    from Tanya Wilkins to everyone:
during these difficult times


April 27, 2020
    11:08 AM
    from Ludmila Nunes to everyone:
accura


April 27, 2020
    11:08 AM
    from Dave Cannon to everyone:
at times like these


April 27, 2020
    11:08 AM
    from Marissa Metz to everyone:
Contradiction: at times like these


April 27, 2020
    11:08 AM
    from divya nagri to everyone:
challenging time


April 27, 2020
    11:08 AM
    from zpalma to everyone:
times of uncertainty


April 27, 2020
    11:08 AM
    from VKOLLMAR to everyone:
especially now


April 27, 2020
    11:08 AM
    from Evelyn Wight to everyone:
uncertain/unprecedented times


April 27, 2020
    11:08 AM
    from carolee to everyone:
Challenging times


April 27, 2020
    11:08 AM
    from Kyle Ferguson to everyone:
as we turn more inside


April 27, 2020
    11:08 AM
    from Christina.Dorado to everyone:
Even Now (Red Back Ground White Font)


April 27, 2020
    11:08 AM
    from Hannah Webber to everyone:
these (insert adjective) times


April 27, 2020
    11:08 AM
    from Laurel Low to everyone:
unprecedented times


April 27, 2020
    11:08 AM
    from Evelyn Wight to everyone:
we still find ways to stay close


April 27, 2020
    11:08 AM
    from awondrak-biel to everyone:
in these unprecedented times


April 27, 2020
    11:08 AM
    from Albertha Joseph-Alexander to everyone:
Contradiction- We may be apart right now


April 27, 2020
    11:08 AM
    from Lianne Allen-Jacobson to everyone:
there fore stay close


April 27, 2020
    11:08 AM
    from tim to everyone:
the more we stay apart


April 27, 2020
    11:08 AM
    from Cara Laasch to everyone:
stay connected


April 27, 2020
    11:08 AM
    from DELL to everyone:
EVEN WE ARE APART


April 27, 2020
    11:08 AM
    from Robert McLachlan to everyone:
while


April 27, 2020
    11:08 AM
    from VKOLLMAR to everyone:
we can stay close


April 27, 2020
    11:08 AM
    from Eric Haney to everyone:
stay connected


April 27, 2020
    11:08 AM
    from divya nagri to everyone:
stay close


April 27, 2020
    11:08 AM
    from Christina.Dorado to everyone:
We Still Find Ways (Target)


April 27, 2020
    11:08 AM
    from DELL to everyone:
STILL WAYS


April 27, 2020
    11:08 AM
    from J Chris Pires to everyone:
difficult/unprecedented times, while doors may be closed


April 27, 2020
    11:08 AM
    from mcollier to everyone:
still ways to touch each other


April 27, 2020
    11:08 AM
    from euan belson to everyone:
during difficult times


April 27, 2020
    11:08 AM
    from Ludmila Nunes to everyone:
even we are apart


April 27, 2020
    11:08 AM
    from Evelyn Wight to everyone:
connect from home


April 27, 2020
    11:08 AM
    from carolee to everyone:
Can still stay connected


April 27, 2020
    11:08 AM
    from Elizabeth Stulberg to everyone:
There are still ways


April 27, 2020
    11:08 AM
    from euan belson to everyone:
we can still stay close


April 27, 2020
    11:08 AM
    from Evelyn Wight to everyone:
here to help


April 27, 2020
    11:08 AM
    from awondrak-biel to everyone:
we can serve you at home


April 27, 2020
    11:08 AM
    from Marissa Metz to everyone:
consequence: we are here to help


April 27, 2020
    11:08 AM
    from mcollier to everyone:
here to help


April 27, 2020
    11:09 AM
    from J Chris Pires to everyone:
HOME, HERE to HELP, WE ARE HERE FOR YOU


April 27, 2020
    11:09 AM
    from Tanya Wilkins to everyone:
therefore we are here for you


April 27, 2020
    11:09 AM
    from Laurel Low to everyone:
here to help


April 27, 2020
    11:09 AM
    from Lianne Allen-Jacobson to everyone:
therefore we are here for you


April 27, 2020
    11:09 AM
    from DELL to everyone:
so you can trust us


April 27, 2020
    11:09 AM
    from Evelyn Wight to everyone:
we are you = we are in it togetehr


April 27, 2020
    11:09 AM
    from Hannah Webber to everyone:
we've always done these things, but now you're home, as a consequnce we'll just have to do what we're doing at your home


April 27, 2020
    11:09 AM
    from Dean Pentcheff to everyone:
Holy crap. There is exactly one ad in the world.


April 27, 2020
    11:10 AM
    from Evelyn Wight to everyone:
Right Dean?


April 27, 2020
    11:10 AM
    from Evelyn Wight to everyone:
Amazing


April 27, 2020
    11:10 AM
    from awondrak-biel to everyone:
We've been here for years, and now something is happening that could disrupt that. But it won't. We will change and still be here for you. 


April 27, 2020
    11:10 AM
    from Elizabeth L Mclean to everyone:
Stay apart, but united


April 27, 2020
    11:11 AM
    from VKOLLMAR to everyone:
i thouhgt that threfore was long


April 27, 2020
    11:12 AM
    from Michael Barthelmes to everyone:
Has there ever been a more universal desire to leave the "special world" and return to the "ordinary world?"


April 27, 2020
    11:12 AM
    from Albertha Joseph-Alexander to everyone:
The contradiction is .....Just want to be sure?


April 27, 2020
    11:13 AM
    from Evelyn Wight to everyone:
Past, Present and Future sounds like a good framework for elevator speeches


April 27, 2020
    11:13 AM
    from Cara Laasch to everyone:
I think the ABT is very useful for elevator speeches


April 27, 2020
    11:20 AM
    from VKOLLMAR to everyone:
peloton?


April 27, 2020
    11:20 AM
    from Cara Laasch to everyone:
OMG - yes this is the spark I have been looking for branding my facility


April 27, 2020
    11:20 AM
    from tim to everyone:
So, across all of our disciplines -- are our audiences the hero? And we (organizations) the mentor?


April 27, 2020
    11:22 AM
    from Tanya Wilkins to everyone:
What if people think sharing the trying times is 'unprofessional'??


April 27, 2020
    11:23 AM
    from euan belson to everyone:
"Crisis" is the <Why should we care?>


April 27, 2020
    11:24 AM
    from Evelyn Wight to everyone:
Can you comment on the difference between 'overcoming adversity/crisis' messaging and negative environmental messaging (e.g., the sky is falling, which doesn't work except for short term fundraising)?  


April 27, 2020
    11:25 AM
    from Lianne Allen-Jacobson to everyone:
can you explain how to create the extreme contrast between the AND and the BUT...or can you give examples of strong vs weak contrasts?


April 27, 2020
    11:25 AM
    from Dean Pentcheff to everyone:
Setting up to begin with crisis may risk falling into the "standard" doom-and-gloom opening.


April 27, 2020
    11:25 AM
    from James Spencer to everyone:
Was waiting for a but joke, i have got my money’s worth🙃


April 27, 2020
    11:25 AM
    from Evelyn Wight to everyone:
Yes, exactly Dean


April 27, 2020
    11:25 AM
    from Julie Claussen to everyone:
For NGO's, interesting to shift thinking of not being the Hero (we can save the world)...


April 27, 2020
    11:25 AM
    from Allyson Gantt to everyone:
Have you coached businesses in using this framework for press releases? If so, any tips? 


April 27, 2020
    11:26 AM
    from Marianne Gadeberg to everyone:
Maybe the peloton example -- and some of these questions also -- highlight that the ABT formula cannot be used mindlessly. It's a powerful tool, but you still have to customize to your story/your audience/your context/your objective


April 27, 2020
    11:26 AM
    from Robert McLachlan to everyone:
Evelyn: maybe a 2:1:3 ratio for A:B:T addresses your point


April 27, 2020
    11:26 AM
    from Albertha Joseph-Alexander to everyone:
ABT- Business question. What are the tips for increasing the 'and' / 'but' contrasT?


April 27, 2020
    11:26 AM
    from Cara Laasch to everyone:
I am would be curious how many companies followed this advice o changing the "Hero" of the brand to the audience instead o it being the company?


April 27, 2020
    11:28 AM
    from Robert McLachlan to everyone:
Randy's going a bit EST here (yes I am joking)


April 27, 2020
    11:33 AM
    from S.C. Mike Strauss to everyone:
Is the "tree" about food waste or story telling? 


April 27, 2020
    11:33 AM
    from Jen Martin to everyone:
No idea what annotation mode is - sorry!!


April 27, 2020
    11:35 AM
    from Evelyn Wight to everyone:
Exactly Robert!


April 27, 2020
    11:38 AM
    from Dean Pentcheff to everyone:
Perhaps it's important that the BUT is limited to stating the crisis situation, where all facts and "things" are in the AND, preceding the BUT.


April 27, 2020
    11:39 AM
    from Park Howell to everyone:
Lianne, one of the quick ABT examples I use to demonstrate contrast is this:


April 27, 2020
    11:39 AM
    from James Spencer to everyone:
Sorry, was just wondering what that was.


April 27, 2020
    11:39 AM
    from Park Howell to everyone:
Most executives community AND care, BUT bore. THEREFORE, tell a story to connect with your audiences on a human level and move them to action.  


April 27, 2020
    11:41 AM
    from Evelyn Wight to everyone:
For the person who asked about press releases, that sentence is essential "just becuase if happened to you doesn't mean it's interesting"


April 27, 2020
    11:41 AM
    from Dave Cannon to everyone:
Might be the common search for meaning of life


April 27, 2020
    11:42 AM
    from Park Howell to everyone:
When brands go through my Sotry Cycle System story strategy process, they HAVE to palce their audiences at the center of the story. Those companies that are too proud to do this don't typically show up for my work. We've helped companies like Adelante Healthcare grow by as much as 600% with the Story Cycle and placing their patients, practitioners, staff and community at the center of its brand story.


April 27, 2020
    11:42 AM
    from Lianne Allen-Jacobson to everyone:
what about: I changed my career so I could have more impact on the world AND i know other academics feel this urge, BUT they don't see role models in their daily life, THEREFORE ...


April 27, 2020
    11:43 AM
    from Cara Laasch to everyone:
Park, would you please share the link to your web presence (I assume you have one). I am really interested in this


April 27, 2020
    11:43 AM
    from Cara Laasch to everyone:
I am currently working on branding for my Lab and facility


April 27, 2020
    11:43 AM
    from Ed Lozano to everyone:
https://businessofstory.com/


April 27, 2020
    11:44 AM
    from Ed Lozano to everyone:
Business of Story is Park Howell


April 27, 2020
    11:44 AM
    from Cara Laasch to everyone:
Thanks 


April 27, 2020
    11:44 AM
    from Park Howell to everyone:
Thanks, Ed. Here's a link to the Adelante case story: https://businessofstory.com/casestudy/the-transformation-of-a-nonprofit-community-health-center-into-a-national-leader-in-sustainable-healthcare-for-all/


April 27, 2020
    11:45 AM
    from Cara Laasch to everyone:
Awesome


April 27, 2020
    11:45 AM
    from Marissa Metz to everyone:
How do we address the issue of "just because it happened to you..." when writing things like cover letters and personal statements? They are supposed to be about ourselves, but I often find these types of pieces VERY boring to read. 


April 27, 2020
    11:46 AM
    from Cara Laasch to everyone:
I think you can use today's lesson to improve your: how does your experience impact the reader? Because you did that, they would get that from you


April 27, 2020
    11:46 AM
    from Christina Luhn to everyone:
but we have witnessed...


April 27, 2020
    11:47 AM
    from zpalma to everyone:
It almost sounds like the crisis of this story is in the intro (agreement)


April 27, 2020
    11:48 AM
    from S.C. Mike Strauss to everyone:
Valuable lessons is not a problem...the threats are the problem. Valuabe lessons is part of the Therefore??


April 27, 2020
    11:51 AM
    from tad harmon to everyone:
It seems now that given the crisis, every brand wants to do a commercial about how they are with us, "now more than ever" AND they all sound miserably the same., BUT it makes me wonder what they are truly motivated by, their customer, or their desire to keep selling despite the crisis. Therefore, they're wasting their money and insulting the public.


April 27, 2020
    11:51 AM
    from tad harmon to everyone:
from Tad


April 27, 2020
    11:53 AM
    from Christina Luhn to everyone:
This could be a gendered issue (professionalism)


April 27, 2020
    11:53 AM
    from tad harmon to everyone:
That was a great question, because "sounding professional" is the antithesis of an interesting narrative.


April 27, 2020
    11:54 AM
    from Liz Foote to everyone:
if you listen to Cuomo's coronavirus briefings he's sharing a ton of "trying times" personal stories which evokes empathy and builds trust in his messaging as he establishes himself as a fellow human


April 27, 2020
    11:55 AM
    from euan belson to everyone:
...  I like it ...showing weakness/doubt is human.. the adversity to overcome something.


April 27, 2020
    11:55 AM
    from Elizabeth Stulberg to everyone:
Re: is this a gendered issue? Maybe. If telling your "story" is all about connecting with the audience, and if your audience is male and you are female, your audience may not identify with you. And women showing weakness and doubt tends to hurt them more than men too.


April 27, 2020
    11:55 AM
    from VKOLLMAR to everyone:
Ive been told that "we dont care about the process you took to get your answer". I always thought that the meat of the story was in the failures. good to hear its ok to talk about the process 


April 27, 2020
    11:57 AM
    from Liz Foote to everyone:
there's some great psych research on how you NEED to include "what you can do" SPECIFIC actions if you're using the "doom & gloom" messaging. I'll post a resource in the narrative knowledge section


April 27, 2020
    11:57 AM
    from Christina Luhn to everyone:
Hillary couldnt bring herself to show her vulnerability in her campaign. Largely bc she grew up in an era when women couldnt do that, they had to be the best in their class, the most prepared, etc. Not demonstrate or show any weaknesses associated with women and used against them. BUT. On the rare occasion when she did stray from her talking points she reached people in a different way.


April 27, 2020
    11:57 AM
    from euan belson to everyone:
yes... but success stories must be founded.. so pehaps specific success?


April 27, 2020
    11:58 AM
    from Liz Foote to everyone:
everyone seems to like politicians more after they lose and go on SNL and act like real people


April 27, 2020
    11:59 AM
    from Albertha Joseph-Alexander to everyone:
How does the situation, conflict and resolution business framework  link to making the customer the hero, the business the facilitator and the business overcoming failures?


April 27, 2020
    11:59 AM
    from Christina Luhn to everyone:
Give the problem, and then offer the solution. Carter's American malaise speech didnt offer America a real optimistic path throught it.


April 27, 2020
    11:59 AM
    from Antonia Florio to everyone:
can you explain a bit more about what it means that science communication doesn't exist? do you mean it shouldn't be a separate field?


April 27, 2020
    12:00 PM
    from mcollier to everyone:
Yes, please elaborate.


April 27, 2020
    12:02 PM
    from Dave Cannon to everyone:
If anyone wants to see a fantastic video about Joseph Campbell's hero's fourning - check this out titled Finding Joe.  http://findingjoethemovie.com/


April 27, 2020
    12:02 PM
    from Dave Cannon to everyone:
Jouney!!


April 27, 2020
    12:03 PM
    from Evelyn Wight to everyone:
Current best practice/research is that positive messaging is better than negative messagine (in environmental field) - thus the success of ocean and earth optimism. It certainly FEELS better. But does it actually do a better job of getting people to act/change behavior?  Can you share some thoughts on the webiste about how or whether success stories impact behavior change?  


April 27, 2020
    12:03 PM
    from Julie Claussen to everyone:
I love Randy's statement that there is no Science Communication...  Really a key concept to grasp in becoming a better communicator.  Of course now I am doomed to chuckle everytime I use #SciComm


April 27, 2020
    12:04 PM
    from Robert McLachlan to everyone:
Is there a danger of falling into "just so" stories? e.g. in the business examples, if we only saw examples of companies that faced big crises and overcame them, it would not be a representative sample if we ignored the companies that failed.


April 27, 2020
    12:05 PM
    from Evelyn Wight to everyone:
Side note - can moderators put links in chat on the website too please?


April 27, 2020
    12:05 PM
    from Dean Pentcheff to everyone:
I'd imagine that could be the pivot point for a company/brand success (resolution of the problem): "they failed in way X, and those failed in way Y. But we, at Z, realized that A is the path to success, leading to..."


April 27, 2020
    12:06 PM
    from Robert McLachlan to everyone:
Evelyn - "A Matter of Fact: Talking Truth in a Post-truth World" by Jess Berentson-Shaw is a short book that cites a lot of research in this area. Recommend.


April 27, 2020
    12:07 PM
    from Liz Foote to everyone:
Evelyn...yes...if I can get it before the chat gets shut down 


April 27, 2020
    12:07 PM
    from Evelyn Wight to everyone:
Thx Robert and Liz


April 27, 2020
    12:09 PM
    from Tanya Wilkins to everyone:
@julie Claussen ... I use 'scicomm' all the time, perhaps it is time for us to talk more about accepted communication approaches to be applied in the science world?


April 27, 2020
    12:09 PM
    from Robert McLachlan to everyone:
I enjoyed https://bluethefilm.org/, 4 stories of success in ocean ecology & pollution, focussed on the stories of people making a difference


April 27, 2020
    12:10 PM
    from Evelyn Wight to everyone:
@Christina your comment about Carter is so right. He told the truth but didn't give people a way out that they liked. He tried to model and advise good behavior but didn't provide the happy ending story people seem to prefer,


April 27, 2020
    12:10 PM
    from Julie Claussen to everyone:
The "jump in logic" comment on Roberts ABT is very important to focus on when I am writing.  I see a lot of fellow scientists do this as well. When there is a jump in logic, you lose the audience. This narrative training helps layout the logical progression to tell a good story.  


April 27, 2020
    12:11 PM
    from Robert McLachlan to everyone:
Yeah I've been struggling with this one for quite a while and I know it's because I don't have the story clear in my head. That the research in this area is contradictory doesn't help either.


April 27, 2020
    12:12 PM
    from Albertha Joseph-Alexander to everyone:
There is a situation conflict resolution story for the business, and a situation conflict resolution story for the customer. How are these linked to for one story thread. Thanks for the clarification.


April 27, 2020
    12:12 PM
    from Dean Pentcheff to everyone:
The jump in logic for me most often happens when I'm not as concious as I should be about the listener's mind vs. my mind: I know the linkages but they don't.


April 27, 2020
    12:13 PM
    from Robert McLachlan to everyone:
Dean: exactly. It's quite hard to know the "ordinary world", readers are diverse


April 27, 2020
    12:14 PM
    from Liz Foote to everyone:
hello team - 1 minute warning before the chat box closes...please check into the Narrative Knowledge section of Randy's website for the follow up - thanks for all the great questions & comments!!


April 27, 2020
    12:14 PM
    from Dean Pentcheff to everyone:
And it often takes someone else, and editor or sympathetic critical listener, to notice those gaps. They're invisible to one's self — you know too much.


April 27, 2020
    12:14 PM
    from Evelyn Wight to everyone:
I'm interested in resources/thoughts on complexity. I suppose the singular goal (There's no place like home) and the xmas tree frame is a way to express complex things. I'm back to where I was with my draft ABT.

